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Objective
By the end of this lesson, the student will understand the fundamental concepts of business
marketing, including target audiences, branding, and the importance of digital marketing strategies.
The student will also create a simple marketing plan for a product of their choice, applying the
concepts learned during the lesson.

Materials and Prep
Notebook or digital device for note-taking
Writing utensils (pen, pencil, etc.)
Access to the internet for research purposes (if applicable)
Whiteboard or large paper for brainstorming (optional)
Basic understanding of marketing terms (e.g., target audience, branding)

Activities

Brainstorming Session: Start the lesson with a fun brainstorming session where the student
lists products or services they are passionate about. This will help them identify a potential
product to market later in the lesson.

Market Research Challenge: The student will conduct a quick online search to find out who
the target audience is for their chosen product. They will look up demographics, interests, and
purchasing behaviors of potential customers.

Create a Marketing Plan: Using the insights gained from the previous activities, the student
will develop a simple marketing plan. This plan will include the product description, target
audience, key messaging, and marketing channels they would use (e.g., social media, email,
etc.).

Presentation: Finally, the student will present their marketing plan to you, explaining their
choices and the rationale behind them. This will help build their confidence in public speaking
and marketing concepts.

Talking Points
"Marketing is all about connecting with your audience. It's not just about selling; it's about
understanding what people want." - This helps emphasize the importance of knowing your
audience.
"Branding is your business's personality. It’s what makes you unique and memorable." - This
point highlights the significance of branding in marketing.
"Digital marketing is crucial today. With everyone online, you need to be where your
customers are." - This reinforces the need for a digital presence in marketing strategies.
"A marketing plan is like a roadmap. It guides your efforts and helps you stay on track." - This
explains the function and importance of having a marketing plan.
"Feedback is essential. Listen to your customers and adapt your strategies accordingly." - This
encourages adaptability in marketing efforts based on customer feedback.


