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Decoding Desires: Propaganda, Products, and You!

Materials You'll Need Today, Aria:

Computer with internet access (for looking up examples!)
Your trusty notebook or journal
Pens or pencils
We'll be looking at some historical propaganda posters and modern ads – I'll help you find
these online, or we can use some I've pre-selected.
Optional: If you get inspired for the final activity, some art supplies like markers, colored
pencils, or poster board might be fun!

Introduction: What's the Big Idea? (Let's say about 15-20 minutes)

Hey Aria! Ever seen an ad and suddenly felt like you *really* needed something? Or maybe you've
seen old posters from history that were trying to get people to do or believe something strongly?
That's what we're diving into today: the fascinating world of persuasion, from historical propaganda
to the ads you see every day! It's all about understanding how messages are crafted to influence us.
Ready to become a super-smart media detective?

We'll define propaganda (messages designed to influence the attitudes or behaviors of a large
number of people) and consumer behavior (why we choose to buy certain things). You'll see they
have more in common than you might think!

Activity 1: Propaganda Past - Uncovering the Secrets (Around 45 minutes)

Let's time-travel a bit! We're going to look at some historical propaganda – think wartime posters
(like those famous WWI \"I Want You!\" ones), political messages, or even old public health
campaigns.

For each one, we'll ask:

Who do you think made this?
Who were they trying to reach (the target audience)?
What did they want people to do or believe?

Meet the Persuasion Prowess: Common Propaganda Techniques!

As we explore, we'll be on the lookout for these common tricks of the trade. Keep these in mind for
your first mission:

Bandwagon: Making it seem like EVERYONE is doing it, so you should too! (\"Join the
crowd!\")
Testimonial: Using a famous person or an expert to endorse a product or idea. (\"If they like
it, it must be good!\")
Plain Folks: Trying to appeal to ordinary people by making the person/product seem down-to-
earth and relatable. (\"I'm just like you!\")
Transfer: Linking an idea or product with something people respect (like a flag or a symbol of
success) or something they fear.
Fear Appeal: Warning of terrible things that will happen if you don't do what they say. (Often
used in health campaigns, but also in politics!)
Glittering Generalities: Using vague, emotionally appealing words that sound great but
don't mean much specifically (e.g., \"freedom,\" \"strength,\" \"the best\").
Name-Calling: Using negative labels to discredit an opponent or an idea.
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Your First Mission (Propaganda Detective - in your notebook):

Create two columns in your notebook: \"Historical Example\" and \"Techniques Spotted.\"1.
As we discuss 3-4 different historical propaganda pieces (I'll show you some cool examples2.
online!), jot down the piece's main theme and then list any of the techniques above that you
can spot. Don't worry if you don't see all of them in every piece!

This is like being a history detective – it's super interesting to see how people were persuaded in the
past!

Activity 2: Modern Messages - Are Ads the New Propaganda? (Around 45
minutes)

Awesome work on the historical stuff, Aria! Now, let's zoom back to the present day. Do you think
those old tricks are still being used? Spoiler: Absolutely! They're just often a bit more polished and
sneaky in modern advertising.

We'll look at some current ads – from YouTube, magazines, websites, or TV. For each one, let's try to
identify:

What product or service is it selling?
Who do you think is the target audience (e.g., kids, teens, adults, certain interest groups)?
What propaganda techniques (yes, the SAME ones we just learned!) can you spot?
What emotions are the ads trying to make you feel? (Happy, excited, envious, secure?)

You'll be surprised how many of those historical techniques pop up in the ads you see every single
day for your favorite snacks, games, or clothes!

Activity 3: Then vs. Now - The Great Persuasion Showdown! (About 30
minutes)

Okay, Detective Aria, it's time for a head-to-head comparison!

Your Next Mission (Then vs. Now Analysis - in your notebook):

Choose ONE historical propaganda piece we looked at.1.
Choose ONE modern advertisement we've discussed (or find another one you find interesting2.
online).
In your notebook, compare and contrast them. Think about these questions to guide you:3.

What was the main purpose of each (e.g., join an army, buy a soda)?
Who was the target audience for each?
What specific persuasive techniques did each one use (refer to our list!)?
In your opinion, how effective do you think each one is/was at persuading its audience?
Why?
Are there any ethical considerations? (For example, is it fair to use fear? Is the ad
truthful?)
What are the biggest similarities and differences you see in how they try to persuade
people?

This is where you really get to show off your analytical skills! There are no strictly right or wrong
answers for some of these, it's about your thoughtful observations.

Activity 4: Your Turn to Persuade (or Deconstruct)! (Around 60 minutes -
take your time!)

This is the grand finale where you get to apply everything you've learned! You have two exciting



Decoding Desires: Propaganda, Products, and You! / Lesson Planner / LearningCorner.co

May 16, 2025 - Page 3 of 3

options – pick the one that sounds most fun to you:

Option 1: Create \"Positive Propaganda\" for a Good Cause!

Think of propaganda not always as a bad thing. Sometimes, it can be used to encourage positive
actions! Choose a cause you care about (e.g., protecting the environment, being kind to animals,
promoting reading, encouraging healthy habits, a school club). Your mission is to:

Design a piece of \"positive propaganda.\" This could be:
A poster (you can sketch it out or use art supplies if you have them).
A script for a short (30-60 second) video or audio ad.
A short persuasive paragraph or slogan.

Make sure to consciously use at least two of the propaganda techniques we learned, but for a
good purpose!
Briefly explain who your target audience is and why you chose those techniques.

Option 2: Become an Ad Detective - The Deep Dive Deconstruction!

If you prefer to analyze, this one's for you! Choose ONE modern advertisement that you find
particularly interesting, annoying, or effective. Your mission is to:

Write a detailed deconstruction (analysis) of this ad.
Identify the product/service, the clear target audience, and the ad's main message.
Pinpoint all the persuasive techniques you can find (use our list!).
Explain how these techniques work together to influence the consumer.
Discuss the potential impact of this ad on consumer behavior (does it make you want to buy it?
Why/why not?).
Offer your opinion on its ethical standing (is it fair, truthful, manipulative?).
Suggest one way the ad could be made more ethical or less manipulative, OR one way it could
be even more effective (if you were the advertiser!).

Whichever option you choose, the goal is to have fun and really think critically about how messages
are made to persuade us!

Conclusion: Thinking Like a Media Master (About 15 minutes)

Wow, Aria, you've done an amazing job today! You've journeyed through history, decoded modern
messages, and even tried your hand at persuading or analyzing!

Let's chat about what you discovered:

What was the most surprising thing you learned about propaganda or advertising today?
How do you think learning about these techniques will change the way you look at ads, social
media posts, or even news articles in the future?
Why is it important for everyone, not just students like you, to be aware of these persuasive
strategies?

Remember, understanding how persuasion works doesn't mean you have to be cynical about
everything. It just means you're becoming a more informed, critical thinker who can make their own
choices without being unduly influenced. You're now equipped with super valuable media literacy
skills! Great work!


