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The Market Maze: Producer vs. Consumer
Showdown

Materials Needed

Paper and pens/pencils

Colored markers or pencils

A few common household objects (e.g., a stapler, a favorite snack, a video game case, a water
bottle)

Optional: Cardboard, tape, scissors, and other simple craft supplies for building a prototype.
Optional: Computer with internet access for research.

Learning Objectives

By the end of this lesson, you (Harry) will be able to:

Explain the roles of a consumer and a producer in your own words.

¢ Demonstrate how consumer needs and wants influence what producers make.

Design a new or improved product based on an identified consumer need.

Analyze a product from both a producer's and a consumer's perspective, explaining how they
interact.

Lesson Activities

Part 1: The Warm-Up - Two Sides of the Same Coin (10 minutes)

Let's get our brains working! The market is just a big conversation between two groups: Producers
(the makers and sellers) and Consumers (the buyers and users).

1. Identify the Roles: Grab a few of the household objects you collected. For each one, let's talk
it through:
o Who was the producer? (e.g., The company that made the snack). What did they want?
(To sell the snack and make money).
o Who is the consumer? (You!). What do you want? (A tasty, easy-to-eat snack).
2. The Connection: Discuss this key question: How did the producer know you would want to
buy that snack? (They probably researched what flavors people like, made cool packaging, and
advertised it). This is the producer responding to the consumer!

Part 2: The Producer Challenge - You're the Inventor! (40 minutes)

This is where you take charge. Your mission is to become a producer. You will invent a brand-new
product or a major improvement to an existing one. Your goal is to create something a 13-year-old
like you would actually want to buy.

1. Step 1: Find a Problem (10 mins). Think about your daily life. What is something that is
annoying, difficult, or just boring? This is your "consumer problem." Maybe it's that your
backpack is disorganized, your phone charger cord always breaks, or there are no good snacks
that are both healthy and delicious. Write down 2-3 problems.

2. Step 2: Brainstorm a Solution (10 mins). Pick your favorite problem. Now, sketch out an
idea for a product that solves it. Don't worry about it being perfect! Think big.

o What is your product called?
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o What does it do?

o What makes it special or different from other things on the market?

3. Step 3: Create a "Product Pitch” Sheet (20 mins). On a clean sheet of paper, create a
one-page advertisement for your new product. This is your chance to think like a producer
trying to attract consumers. Include:

o Product Name: Make it catchy!

o Drawing/Sketch: Show us what it looks like.

o The Slogan: A short, memorable phrase (e.g., "The Homework Zapper: Never forget an
assignment again!").

o Three Key Features: Why should a consumer buy it? What does it do for them? (e.g.,
"Feature 1: Separate padded laptop sleeve. Feature 2: Built-in phone charger. Feature 3:
Made from indestructible, waterproof material!").

o Target Consumer: Who are you trying to sell this to? (e.g., "Busy students who love
technology").

Optional Creative Step: If you have craft supplies, try building a simple prototype of your idea!
Part 3: The Consumer's Eye - Switching Hats (15 minutes)

Great work, Mr. Producer! Now, put your "Producer Pitch" sheet aside. Take a short break, walk
around, and get ready to completely change your mindset. You are no longer the inventor. You are a
skeptical consumer with money to spend, and you're not easily impressed.

1. Analyze the Product: Look at the "Product Pitch" sheet you just made as if you're seeing it
for the first time. On a new piece of paper, answer these questions from a consumer's point of
view:

o Would | actually use this? Why or why not?

o |s the price | imagine this would cost worth it?

o What is one thing | would change about it to make it better for me?

o What is a potential problem with this product? (e.g., "The built-in charger might run out
of battery too fast.").

2. Write a "Consumer Review": Give the product a star rating (1-5 stars) and write a short,
honest review. Be specific! Example: "% % - The idea for the Homework Zapper is cool,
but the design looks a bit bulky. I'd buy it if it came in more colors and was a little cheaper."

Part 4: The Big Connection - Bringing It All Together (10 minutes)

Let's look at your producer work and your consumer work side-by-side. This is the heart of how
markets work!

e How does your "Consumer Review" give feedback to the producer (you)?

¢ If you were the producer again, how would you change your product based on that feedback?
Would you change the design? The features? The price?

¢ This back-and-forth process of a producer creating something, consumers responding, and the
producer adjusting is called market interaction. It happens every single day for every
product you can think of!

Assessment: Show What You Know!

Your learning will be shown through the completion of your "Product Pitch" sheet and your
"Consumer Review." The goal isn't a perfect product, but to clearly show that you can think from
both perspectives:

¢ As a Producer: Did you clearly identify a consumer need and design features to meet that

October 31, 2025 - Page 2 of 3



Hands-On Economics: An Interactive Lesson on Producers and Consumers / Lesson Planner / LearningCorner.co

need?
¢ As a Consumer: Did you provide specific, constructive feedback that would help the producer

improve?

Extension Activities (For Extra Challenge!)

e The Marketing Plan: How would you advertise your product? Would you use social media
ads, TV commercials, or something else? Sketch out a storyboard for a 30-second commercial.

¢ Supply and Demand: Imagine your product becomes super popular (high demand). What
might happen to the price? What if a competitor releases a similar, cheaper product (high
supply)? How would you, the producer, respond?

+ Real-World Research: Pick a real company you like (e.g., Apple, Nike, Nintendo). Do a quick
search to find out how they listen to consumer feedback. Do they use reviews, social media, or
surveys?
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