Audience Analysis & Author's Purpose Lesson Plan: The Master Persuader / Lesson Planner / LearningCorner.co

The Master Persuader: Cracking the Code of
Content and Audience

Materials Needed

e Access to the internet (for short clip/article searches) or a curated packet of 3-4 diverse texts
(e.g., a technical manual, a movie review, a corporate memo, and a viral social media post)

¢ Notebook or digital document

¢ "The Audience Matrix" worksheet (provided in the lesson body)

¢ Highlighters (three colors) or digital highlighting tools

Learning Objectives
By the end of this lesson, you will be able to:

¢ Identify an author’s primary purpose and hidden meaning behind a text.
¢ Distinguish between different target audiences (Experts vs. Laypeople, Managerial vs. Rank-and-
File, Hypothetical vs. Real).

¢ Draw inferences from tone and vocabulary to formulate a sound judgment about a piece of
communication.

1. Introduction: The Hook (10 Minutes)

The Scenario: Imagine you are a high-level detective for a "Truth Agency." You just intercepted three
different messages about a new gaming console.

¢ Message A: "The 8-core custom Zen 2 CPU at 3.5GHz provides variable frequency for ultra-high-
speed SSD throughput."

¢ Message B: "Level up your life! Experience worlds so real you’ll forget you’'re in your living room.
Grab the controller and be the hero."

¢ Message C: "Team, we need to increase our Q4 conversion rates by 15% through aggressive
social media placement. Ensure all staff are briefed on the new specs by Monday."

Think-Pair-Share (or Journaling): Even though they are about the same product, do they sound the
same? Why is the language different? Who is the "VIP" intended to read each one?

The Goal: Today, we're learning how to read between the lines. We aren't just looking at what is said,

but why it was said and who it was meant for. This is the secret to not being "played" by media and
marketing!

2. Body: "I Do" - The Decoding Tools (15 Minutes)

To draw a sound judgment, we look for two things: Purpose and Audience.
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Part A: The Author's Purpose (PIE-ED)

Persuade: Wants you to do, buy, or believe something.

Inform: Gives you facts and data.

Entertain: Wants to make you laugh, cry, or feel something.
Explain/Describe: Shows you how something works or what it looks like.

Part B: The Audience Spectrum
Authors change their "voice" based on who is listening:

¢ Experts vs. Laypeople: Experts use "Jargon" (big technical words). Laypeople (regular folks)
need "Plain Language."

¢ Managerial vs. Rank-and-File: Managers look at the "Big Picture" (money, strategy, results).
Rank-and-File (the workers) look at "Process" (how to do the job, daily tasks).

¢ Hypothetical vs. Real: A "Real" audience is a specific person or group. A "Hypothetical"
audience is an imaginary "ideal reader" (e.g., "The Outdoorsy Teen").

Teacher Modeling: I'm going to look at Message A from our hook. | see words like "8-core" and "SSD
throughput." This tells me the purpose is Informing/Explaining. The audience is Experts because a
regular person wouldn't know what a Zen 2 CPU is. My judgment? This is a technical spec sheet for
hardware enthusiasts.

3. Body: "We Do" - The Multiverse Ad Agency (20 Minutes)

Let's practice together. We are going to analyze a single product: A New Energy Drink called "Volt-
X.II

Read these two snippets and let's fill in the gaps:

Snippet 1: "Volt-X contains a proprietary blend of B-vitamins and 200mg of caffeine anhydrous
designed to cross the blood-brain barrier rapidly for peak cognitive performance."

Snippet 2: "Don't let the afternoon slump ruin your streak. Smash that 'buy' button and get the energy
you need to carry your team to victory!"

Guided Questions:

1. Which one uses Jargon? (Answer: Snippet 1)

2. Which one is aimed at a Layperson (specifically a gamer)? (Answer: Snippet 2)

3. If you were a Manager at a grocery store, which snippet would make you want to stock the drink?
Neither? Or would you prefer a message about "Profit margins and shelf-life"?

4. Body: "You Do" - The Shape-Shifter Challenge (25 Minutes)

Your Task: You are a Communications Director. You need to write three different descriptions for a
Reusable Water Bottle. For each one, you must choose a different audience and purpose.
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Writing Prompt:

Version 1: Target Experts (Scientists/Engineers). Purpose: Inform. (Focus on materials, BPA-free
stats, insulation physics).

Version 2: Target Rank-and-File Employees. Purpose: Explain. (Focus on how to clean it, where
to store it, and how it makes their work day easier).

Version 3: Target a Real Audience (A specific friend or family member). Purpose: Persuade.
(Use what you know about them to make them want it).

Success Criteria:

e Each version must be at least 3 sentences long.
¢ You must use at least 2 "vocabulary clues" specific to that audience (e.qg., "polymer" for experts
vs. "sturdy" for laypeople).

5. Conclusion: Closure and Recap (10 Minutes)

Summary: Today we learned that messages are like puzzles. By looking at the vocabulary (jargon vs.
plain talk) and the focus (data vs. feelings), we can figure out who the author is trying to talk to and
why.

The "Sound Judgment" Reflection: Answer the following in your notebook: Why is it important to
know if a writer thinks you are an "Expert" or a "Layperson"? How does that change how much you trust
their information?

Quick Recap: - What is "Jargon"? - Who focuses on the "Big Picture" - Managers or Rank-and-File? -
What is the "P" in PIE-ED?

Assessment Methods

e Formative: Participation in the "We Do" discussion and correct identification of jargon vs. slang.
e Summative: Evaluation of the "Shape-Shifter Challenge" writing. Check if the student
successfully varied their tone and vocabulary to match the three distinct audiences.

Differentiation Options

¢ For Struggling Learners: Provide a "Word Bank" of jargon vs. casual words to use in the writing
challenge. Use a graphic organizer for the PIE-ED section.

¢ For Advanced Learners: Analyze a real-world "Terms of Service" agreement (Expert/Legal
audience) and rewrite a paragraph for a 10-year-old (Layperson audience) while keeping the same
meaning.
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