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Lesson Plan: The Communication Detective:
Decoding Audience and Purpose
Materials Needed

Printed or digital "Mystery Text" samples (provided in the lesson)
Notebook or digital document for drafting
Highlighters (three colors) or digital highlighting tools
"Target Audience Profiles" cheat sheet

1. Introduction: The Hook & Objectives (5 Minutes)
The Scenario: Imagine you are an investigator for a secret agency. You’ve intercepted a letter. It’s
about a new technology called "The Neural-Link 5000." Depending on who wrote it and who they sent it
to, this letter could be a sales pitch, a technical warning, or a secret command. If you misinterpret the
audience, you might make a terrible judgment call.

Learning Objectives: By the end of this 45-minute session, you will be able to:

Draw inferences about an author's hidden purpose.
Identify target audiences by distinguishing between experts vs. laypeople and managers vs.
rank-and-file workers.
Analyze the difference between a "hypothetical" audience (who the author thinks will read it)
and the "real" audience (who actually reads it).
Formulate a sound judgment on whether a piece of communication is effective for its intended
goal.

2. Direct Instruction: The Detective’s Toolkit (10 Minutes)
To be a "Communication Detective," you need to look at how something is written to figure out who it is
for. We call these "clues."

A. Author’s Purpose (PIE-ED)

Authors usually write to Persuade, Inform, Entertain, Explain, or Describe. Every word they choose is a
tool to reach that goal.

B. Categorizing the Audience

Expert vs. Layperson:
Expert: Uses "Jargon" (specialized language), assumes the reader already knows the basics,
focuses on data and technical specs. (Example: A coder talking to another coder about
"Python syntax errors.")
Layperson: Uses "Plain Language," explains concepts with analogies, focuses on how the
thing works in daily life. (Example: A tech reviewer telling a grandma how to use an iPad.)
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Managerial vs. Rank-and-File:
Managerial: Focuses on the "Big Picture"—budget, deadlines, results, and "The Bottom
Line." They want to know "Will this make us money?" or "Is this project on time?"
Rank-and-File: Focuses on the "Day-to-Day"—how to actually do the work, safety steps, and
specific tasks. They want to know "What do I need to do today?"

Hypothetical vs. Real:
The Hypothetical audience is the "Perfect Reader" the author imagined. The Real audience
is everyone who actually sees it (like a private email that gets leaked to the public).

3. Guided Practice: "I Do, We Do" (10 Minutes)
Text Sample: "Team, we’ve noticed a 15% decrease in thermal efficiency in the Sector 7 reactors.
Please ensure all coolant levels are checked by 0500 hours to avoid a full-system lockdown. Failure to
comply will result in a report to the Oversight Committee."

Let’s Analyze Together:

Purpose: Is it to entertain? No. It's to Inform and Instruct (rank-and-file focus).1.
Clue Hunt: "Thermal efficiency," "Coolant levels," "0500 hours."2.

Are these expert terms? Yes. This isn't for a random person; it's for technicians.
Managerial or Rank-and-File? It gives a specific time (0500) and a specific task (check3.
coolant). This is directed at the Rank-and-File (the people doing the work).
The Judgment: Is this effective? Yes, it’s direct and uses language the workers understand.4.

4. Independent Practice: The "Multi-Verse" Marketing
Challenge (15 Minutes)
The Task: You are launching a new product: "The Gravity-Boots 2.0." You need to write two short
paragraphs (3-4 sentences each) for different audiences to prove you can shift your tone and
vocabulary.

Scenario 1: The Expert Pitch
Target Audience: Mechanical Engineers (Experts).
Goal: Explain how the boots work.
Clues to include: Use words like "electromagnetic," "torque," "calibration," or "friction-coefficients."

Scenario 2: The Managerial Brief
Target Audience: The CEO of a major shipping company (Managerial).
Goal: Persuade them to buy the boots for their workers.
Clues to include: Focus on "increased productivity," "cost-saving," "quarterly goals," and "employee
safety."

Reflective Question: If a Real audience member—like a 13-year-old student—read your "Expert Pitch,"
would they understand it? Why or why not?
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5. Conclusion: Closure & Recap (5 Minutes)
Summary:
Sound judgment depends on drawing correct inferences. If you read a text and don't realize it's meant
for an expert, you might feel confused or "dumb," when really, you just aren't the target audience. If a
manager reads a rank-and-file manual, they might think it's too boring or detailed because they only
care about the results.

Recap Quiz (Verbal or Written):

If a text uses a lot of slang and emojis, is the hypothetical audience likely a bank manager or a1.
teenager?
What is the main difference between an expert audience and a layperson audience?2.
Why is it dangerous for a "real" audience to be different from the "hypothetical" audience? (Hint:3.
Think about leaked secrets!)

Assessment Methods
Formative Assessment: During the "Guided Practice," the student must identify at least two
"clues" in the text sample that reveal the audience type.
Summative Assessment: The "Multi-Verse Marketing" writing samples will be graded based on:

Correct use of jargon for the Expert audience.
Focus on "big picture" goals for the Managerial audience.
Clear distinction in tone between the two samples.

Differentiation Options
For the Advanced Learner: Analyze a real-world legal document or a medical journal abstract
and "translate" it into a social media post for a layperson.
For the Struggling Learner: Use a "Word Bank" of terms (e.g., "Profit," "Screw-driver,"
"Algorithm," "Fun") and have the student sort them into buckets for "Manager," "Rank-and-File,"
"Expert," and "Layperson."
Multi-Sensory: Instead of writing the "Multi-Verse" challenge, the student can record a 30-
second "voice memo" for each audience, changing their voice and speed to match the
professional tone required.


