Persuasive Writing Lesson Plan for Grade 5: Master the Art of Persuasion / Lesson Planner / LearningCorner.co

The Power of Persuasion: Master the Art of
Convincing Anyone!

Target Grade: Class 5 (Ages 10-11) | Duration: 40 Minutes

Lesson Overview

In this lesson, students will become "Persuasion Detectives." They will learn to deconstruct persuasive
texts by identifying the target audience, the specific purpose, the organizational structure, and the
"secret sauce" of persuasive language.

Learning Objectives

By the end of this lesson, students will be able to:

¢ Identify the target audience and purpose of a persuasive text.

¢ Label the three main parts of a persuasive structure (Hook, Reasons, Call to Action).

¢ Recognize and use persuasive language techniques like rhetorical questions and emotive
words.

Materials Needed

¢ The student’s homework (notes on ads they found).

Two highlighters of different colors.

A piece of paper or a notebook.

The "Persuasion Toolkit" (included in the "I Do" section below).
A timer or stopwatch.

1. Introduction: The Great Pitch (5 Minutes)

Hook: "Imagine you really, really want a new video game, a later bedtime, or a giant pizza for dinner.
You don't just ask—you persuade. How do you change someone's mind? That is the power of persuasive
text!"

Objective Check: "Today, we aren't just reading; we're looking under the hood of advertisements and
speeches to see how they work. We will master the Big Four: Audience, Purpose, Structure, and
Language.”

2. 1 Do: The Persuasion Toolkit (10 Minutes)

Teacher/Parent explains the "Big Four" using a simple example like a cereal box.

¢ Audience: Who is this for? (Is it for a busy mom or a 10-year-old kid? The colors and words
change depending on the answer!)
¢ Purpose: What do they want you to do (buy, vote, or change your mind)?

April 21, 2026 - Page 1 of 3



Persuasive Writing Lesson Plan for Grade 5: Master the Art of Persuasion / Lesson Planner / LearningCorner.co

e Structure:
1. The Hook: Grabs attention (e.g., "Are you tired of boring breakfasts?").
2. The Body: 2-3 reasons why the idea is great.
3. The Call to Action: What to do now (e.qg., "Grab a box today!").
¢ Persuasive Language:
o Emotive Words: Words that make you feel (e.g., "delicious," "unstoppable," "urgent").
o Rhetorical Questions: Questions that don't need an answer (e.g., "Who wouldn't want to be a
hero?").

3. We Do: Ad Detectives (10 Minutes)

Use the student's homework for this interactive segment.
The Task: Look at the ads you found for homework. Let's analyze one together.

e The "Who": Point to an ad. Who is the target audience? How can you tell? (Look at colors, fonts,
and the people in the pictures).

¢ The "What": What is the purpose? Is it asking for money, or just trying to make you like a brand?

e The "How": Find one rhetorical question in your ads. If there isn't one, how could we add one?
(Example: "Want to have the coolest shoes in school?")

¢ Color Coding: Use one highlighter to mark the "Hook" and another to mark the "Call to Action."

4. You Do: The 60-Second Sales Pitch (10 Minutes)

The Challenge: "You are an inventor. You have just created 'The Homework Helper 3000'—a robot
that organizes your backpack and sharpens your pencils. You need to persuade your teacher/parent to
let you use it in class."

Instructions: Write a short paragraph (5-6 sentences) or draw a flyer for this product. You must
include:

e A clear Hook.

e Two strong Reasons.

¢ One Rhetorical Question.
e A Call to Action at the end.

Success Criteria: | will know | am successful if | can point to all four features in my pitch!

5. Conclusion: The Wrap-Up (5 Minutes)

Summary: Recap the "Big Four." Ask the student: "If you were trying to persuade a toddler to eat
broccoli, would you use the same words as you would to persuade a scientist? Why not?" (Reinforces
Audience).

Quick Quiz:

1. What do we call the part of the text that tells the reader what to do next? (Answer: Call to Action)
2. Give me one example of an 'emotive word.'
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Final Reflection: What is the most powerful persuasive trick you learned today?

Assessment & Feedback

e Formative Assessment: During the "We Do" section, check if the student can correctly identify
the audience of their homework ads.

¢ Summative Assessment: Review the "Homework Helper 3000" pitch. Use a 4-point checklist
(Audience clear? Purpose clear? Structure followed? Persuasive language used?).

Differentiation Options

¢ For Struggling Learners: Provide a "Fill-in-the-Blanks" template for the Sales Pitch (e.g., "Are
youtiredof _ ?Youneedthe  because  .")

¢ For Advanced Learners: Ask them to identify "Counter-Arguments"—what would someone say
who *doesn't* want the Homework Helper 3000, and how can you persuade them anyway?

¢ For Kinesthetic Learners: Instead of writing the pitch, have the student "perform" a 60-second
TV commercial using props from around the room.
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